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Share of the Russian Search Market

RUSSIAN SEARCH MARKET, % AVERAGE SEARCH SHARE PER QUARTER,%
Yandex Google Mail.ru Rambler
70
Q1'12 59.4 25.7 9.1 1.4
2'12 . 26.2 . 1
60 g ——— Q 60.4 6 8.4 4
Q3'12 60.5 26.7 8.1 1.4
50 Q4'12 60.5 26.5 8.5 1.4
Q1'i3 61.6 26.1 8.5 1.3
40
Q2'13 61.7 26.1 8.7 1.3
Q3'13 62.0 25.8 8.6 14
30 /
/,.,' e Q4'13 61.9 26.6 8.5 1.2
20 Q1'14 61.9 27.6 8.2 1.1
Q2'14 61.6 28.3 7.4 1.0
10 - Q3'14 60.3 30.0 7.2 0.9
Q4'14 59.7 31.6 6.5 0.7
0 T T T T T T T T T T T T T T T T T I—I%
O0OO0OO0OdddadAaNNNNMNMNMONMOS I T 0N Q1'15 58.6 33.1 6.3 0.7
ARl R Rl
§32855583585238883885828828
e=mmYandex e===Rambler Search Mail.ru === Google

Source: Livelnternet.ru (through April 26, 2015). Search traffic reflects Russian users to Russian websites. Includes mobile searches



Advertisers

NUMBER OF ADVERTISERS, IN THOUSANDS
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Revenue

YANDEX REVENUE! BREAKDOWN?, MM RUR, %

14,667
2%
13,057 .
8%
12.086 12,158 1% 12,339
= 1% 1% 6% - 2%
10,885 606 6 5%
0, y
10’2%5/3 10% 1% ’ 21%
y K 24%
9’192% 8% 230 7% 22% ()
7,999 24% 68%
3% 9% 23% 71% 68%
8% 15% 0%
16% 66% 68%
69%
73%
73%
Q113 Q2'13 Q313 Q4'13 Q1'14 Q2'14 Q3'14 Q4'14 Q115

B O&0O Text-based Revenue

1 Net of Discounts and Commissions, but gross of TAC
2 Items may not total 100% due to rounding
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Operational Metrics

GROWTH IN PAID CLICKS AND CPC, %
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Traffic Acquisition Costs

TAC BREAKDOWN, MM RUR

2200 23% 2% 22% 5106 o105 22%
—— S
16% 3,095
2,828
’ 2,762 2.717
568 2651
2.252
1,305 14I65 I
Q1'13 Q2'13 Q3'13 Q4'13 Q114 Q2'14 Q3'14 Q4'14 Q1'15

mmm Distribution TAC I Partner TAC —8—Total TAC as % of Revenue



Traffic Acquisition Costs

Partner TAC as % of Partner Revenuel, MM RUR, %
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1Partner revenue refers to text-based partner revenue
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Headcount and Personnel Cost Evolution

HEADCOUNT! BY GAAP COST CATEGORY?
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1 As of the end of the period
2 Items may not total due to rounding



Capex, MM RUR!
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mmm Capex  —e—Capex as % of Revenue

1Figures have been restated to exclude Yandex.Money capex for all periods.
Capex as % of Revenue excludes Yandex.Money from numerator and denominator




Costs, MM RUR
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Total Cost of Sales
Total COS as % of Revenue

Product Development (PD)
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Depreciation & Amortization (D&A)

D&A as % of Revenue

Total Costs
Total Costs as % of Revenue

Items may not total due to rounding
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